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DATA REPUBLIC ACCELERATES GROWTH STRATEGY WITH NEW BRAND  
 

 
Data Republic, Asia Pacific’s leading data sharing platform, today announced the launch of the 
company’s new brand identity and logo, as part of its next stage of growth.  
 
Since launching in 2016, Data Republic has solidified its position as the most comprehensive 
technology solution on the market for inter-organisational data sharing, used by major banks, 
airlines, retailers and insurers across Australia, Singapore and the United States to connect, agree 
and securely enact data collaboration projects. 
 
Following their Series B funding round, Data Republic felt it was time for a logo refresh to ensure 
that the brand best reflected Data Republic’s purpose, values and direction.  
 
Data Republic’s co-founder and Chief Executive Officer, Danny Gilligan, said: “At Data Republic, 
we’re on a mission to fundamentally change the way the world shares data.  Our technology makes 
it simple for organisations to ‘connect the dots’ when it comes to governing data sharing but our 
brand was lacking a bit of life.” 
 
“Today, we’re excited to reveal a refreshed brand identity which pairs new iconography and colours 
to more clearly bring to life Data Republic’s role as the network connector and enabling 
infrastructure for the global data economy,” Mr Gilligan added. 
 
Data Republic’s new look Senate platform will be rolled out across June 2019. 
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About Data Republic: 
Data Republic is the Asia Pacific’s leading platform and network for data sharing.  
 
Data Republic’s Senate Platform enables data leaders to confidently govern data sharing, protect customer 
privacy and enforce licensing terms across data partnerships. With Data Republic, data owners can unlock the 
benefits of data collaboration while protecting information security and data privacy.  
Data Republic has offices in Sydney (HQ), Singapore and LA, and is backed by Singtel Innov8, Singapore 
Airlines, ANZ, Reinventure, Qantas Loyalty, NAB Ventures, Qualgro and Ryder Innovation Fund. Learn more 
about Data Republic’s offering at https://www.datarepublic.com 
 


